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LIKE THE LORD, FRANK WAS EVERYWHERE ... OR SO IT SEEMED, AT LEAST IN 

LOUISVILLE.  I SAY THAT WITHOUT INTENDING ANY IRREVERENCE, THOUGH MAYBE A 

LITTLE HUMOR.  TRULY FRANK SEEMED TO BE EVERYWHERE – OF COURSE AT THE 

BANK, BUT ALSO PEDALING FROM ST. MARY MAGDALENE TO PANSY’S AFTER CHURCH 

ON SUNDAY, AMBLING UP AND DOWN MULBERRY STREET AT TWILIGHT, IN THE 

MORNINGS WORKING IN HIS GARDEN OF DAYLILIES BEHIND THE BIG HOUSE, AT 

KIWANIS AT NOON ON TUESDAYS, IN THE GALLERY FOR EVERY OPENING AND MANY 

ORDINARY SATURDAY AFTERNOONS, AT EMILY’S BACK IN THE DAYS OF EMILY’S, THEN 

AT THE BISTRO, AND AT THE CHRISTMAS PARADE AND EVERY OTHER PUBLIC EVENT.   

 

FRANK AND LILLIAN EASTERLIN AT A RECENT GALLERY OPENING 
 

WHEN WE SAY THAT A MAN IS A PUBLIC FIGURE, WE COMMONLY MEAN HE IS SOMEONE 

SET APART FROM, AND IN SOME WAY ABOVE, THE PUBLIC.  OF COURSE, ALL OF US 

HAVE PRIVATE LIVES – SOMETHING WE HOLD BACK FOR OURSELVES AND OUR 
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FAMILIES.  UNDOUBTEDLY FRANK DID SO, AND HIS FAMILY HAS THE SPECIAL PRIVILEGE 

NOW OF KEEPING THOSE MEMORIES.  FOR THE REST OF US – FRANK’S PUBLIC – WHAT 

REMAINS IS SOMETHING ALSO EXTRAORDINARY, SOMETHING GENUINELY UNUSUAL – 

THE MEMORY OF FRANK THE PUBLIC FIGURE, WHOSE LIFE IN LOUISVILLE UPENDED THE 

MODERN SENSE OF THAT TERM. 

 

IN THE BEGINNING, LONG AGO, FRANK WAS A TRANSPLANT.  GOOD FORTUNE – HIS 

OWN AND LOUISVILLE’S – BROUGHT HIM HERE TO HIS UNLIKELY PARADISE, AND HE 

NEVER LOST HIS ENTHUSIASM FOR THE PLACE.  IF WE CALL HIM AN AMBASSADOR, WE 

CONVEY SOMETHING TOO FORMAL.  EVANGELIST SEEMS TOO TINGED BY ZEAL.  THERE 

WAS SOMETHING SIMPLY BOYISH – EXCITEMENT! – IN HIS LOVE OF LOUISVILLE, 

SOMETHING CHILDLIKE – DELIGHT! – IN HIS INSISTENCE THAT THERE WAS NO GOOD 

REASON TO GO ANYWHERE ELSE.  LOUISVILLE NEVER LOST THE LUSTER OF A NEW 

DISCOVERY, THE PROMISE OF AN ADVENTURE, FOR FRANK.  WHETHER SOMETHING 

UNIQUE IN LOUISVILLE KINDLED FRANK’S AFFECTION OR SOMETHING UNIQUE IN FRANK 

MADE LOUISVILLE LOVABLE IS UNIMPORTANT.  ANYONE WHO HAS EVER BEEN ON THE 

RECEIVING END OF FRANK’S INSISTENT ENTREATIES TO MOVE TO LOUISVILLE OR BUY A 

HOUSE IN LOUISVILLE OR JOIN THE LOUISVILLE KIWANIS CLUB KNOWS THAT. 

 

NEITHER AMBASSADOR NOR EVANGELIST IS QUITE RIGHT.  HOST IS BETTER.  FRANK 

WAS THE HOST OF LOUISVILLE.  ALWAYS CHEERFUL AND NATTILY DRESSED FOR THE 

PART, HE ATTENDED TO HIS GUESTS – WHO WERE ALL OF US – BY SHARING THE 

ABUNDANCE THAT LOUISVILLE WAS TO HIM.  THAT IS TO SAY, HE SHARED HIS STORIES 

OF LOUISVILLE.  THEY WERE ONLY ORDINARY SORTS OF STORIES, BUT THEY SEEMED 

SO MUCH MORE BY THE MERRY LIGHT IN HIS EYES. YOU MIGHT EVEN SAY THAT 

EVERYWHERE HE WENT HE ACTED LIKE HE OWNED THE JOINT, BUT NOT MEANING IT IN 

A BAD WAY – FIRST, BECAUSE ACTING LIKE HE OWNED IT ONLY MEANS HE CARED SO 

MUCH FOR IT, AND, SECOND, BECAUSE IN OWNING IT HE SHARED IT GENEROUSLY.   

 

SO LOUISVILLE HAS LOST ITS MOST PUBLIC MAN – THE MAN WHO KNEW IT BEST 

BECAUSE HE KNEW IT DAY IN AND DAY OUT AT EYE LEVEL, FROM THE SIDEWALK UP – 

THE MAN WHO LOVED IT BEST – THE MAN WHO WAS EVERYWHERE – THE HOST WITH 

MOST.  THERE’S REALLY NO TELLING THE TOLL OF A LOSS LIKE THAT, NOT NOW, 

PROBABLY NOT FOR A LONG TIME.   
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The Downtowner’s Image of the Month 

 
FRIENDS’ BOARD CONVENES AT PRESIDENT HELEN AIKMAN’S BLAZING HOUSE ON 

MULBERRY STREET (PHOTO COURTESY OF BOARD MEMBER PARISH HOWARD) 

 

“Where there’s art, there’s fire!” 
New Meaning for Gallery Slogan in 
House Fire on Mulberry 

 

HOW MANY FIRE HOUSES ARE THERE IN LOUISVILLE, ANYWAY?  IN LATE DECEMBER, AN 
ALERT PASSING MOTORIST NOTICED SMOKE AND FLAMES COMING FROM A HOME 
UNDER RENOVATION ON MULBERRY STREET AND CALLED FOR HELP.  THE NEXT CALL 
WENT TO HELEN AIKMAN, PRESIDENT OF FRIENDS OF HISTORIC DOWNTOWN 
LOUISVILLE AND A PART-TIME RESIDENT IN TOWN.  MS. AIKMAN, AWAY AT THE TIME, 
ANSWERED FROM HER APARTMENT IN WASHINGTON, DC. 
 
“HELEN!  HELEN!” SHOUTED BOARD MEMBER AND LONG-TIME FIRE-FIGHTER ROBERT 
YONCHAK.  “YOUR HOUSE IS ON FIRE!  HOW CAN WE GET IN?” SURPRISED WHILE 
WORKING BY THE MID-DAY CALL, AIKMAN REPLIED WITH THE FIRST THING THAT CAME 
TO MIND. “BREAK A WINDOW!” SHE SAID. 
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“AFTER THAT, HE HUNG UP,” SHE EXPLAINS.  “IT TURNS OUT THEY BROKE IN THROUGH 
THE FRONT DOOR.  TIM GOODSON, WHO’S MANAGING THE WORK ON THE HOUSE, WENT 
BY AFTER AND SAID THE FIRE-FIGHTERS REALLY DIDN’T DO MUCH DAMAGE GETTING IN.  
THE DOOR ITSELF WAS FINE.” 
 
MS. AIKMAN WAS LUCKY IN OTHER WAYS.  “I’M SURE THE FIRE PUT A DAMPER ON THE 
SEASON,” SAID FRIENDS BOARD MEMBER DAVID IRWIN OF THE NEWS & FARMER UP THE 
STREET AND WAS ALSO PRESENT AT THE BLAZE, “BUT IT’S VERY FORTUNATE THE FIRE 
DEPARTMENT WAS ON THE SCENE QUICKLY.  ONCE THE VINYL STARTED BURNING IT 
ESCALATED AND WOULD HAVE BEEN MUCH WORSE IN MINUTES.” 
 
“PARISH GOT THE SHOT OF THE FIRE,” MR. IRWIN ADDED.  “YOU COULDN’T SEE FOR THE 
SMOKE WITHIN SECONDS AFTER THE PICTURE WAS TAKEN.” 
 
IN ADDITION TO MR. IRWIN AND MR. HOWARD, OTHER FRIENDS BOARD MEMBERS WHO 
VISITED THE SMOKY SCENE INCLUDED LIL EASTERLIN AND HULET KITTERMAN; AND 
INTERN MAIBEN BEARD FROM THE FIRE HOUSE GALLERY ALSO CAME BY TO SEE WHAT 
WAS GOING ON.  “A FEW MORE MEMBERS DOWN THERE AND WE COULD HAVE RATIFIED 
THE 2008 BY-LAWS,” JOKES MS. AIKMAN, RELIEVED THAT THE DAMAGE WAS FAIRLY 
WELL CONTAINED. 
 
THE FIRE MAY HAVE BEEN STARTED BY AN ERRANT HEAT GUN USED TO REMOVE PAINT 
FROM A FLOORBOARD IN THE DINING ROOM (THE EXTERNAL WALL OF WHICH IS 
PICTURED IN THE PHOTOGRAPH).  EVEN THIS IMPLEMENT HAS A FRIENDS CONNECTION, 
AS IT WAS LATELY LOANED TO THE WORKMAN DOING THE PAINT STRIPPING BY 
CHAGRINNED FRIENDS BOARD MEMBER HULET KITTERMAN. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

HEAT GUNS CAN BE DANGEROUS! 
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NEWS FROM 

THE FIRE HOUSE 
GALLERY 
20 Universities to be Represented in 
Upcoming Exhibition 

 

 

20/20 VISION: THE ART OF CONTEMPORARY UNIVERSITY PRINTMAKING 

JANUARY 30 – MARCH 2, 2008  

OPENING RECEPTION FRIDAY FEBRUARY 1, 7-9 PM 

 
IN WHAT IS PERHAPS ITS MOST AMBITIOUS 

UNDERTAKING TO DATE, THE FIRE HOUSE 

GALLERY, COLLABORATING WITH THE 

DEPARTMENT OF ART AT AUGUSTA STATE 

UNIVERSITY (ASU), WILL CO-HOST LATER THIS 

MONTH A WIDE-RANGING PRINT EXHIBITION 

CURATED BY AWARD-WINNING PRINTMAKER AND 

ASU ASSOCIATE PROFESSOR OF ART KRISTIN 

CASALETTO.  THIS GROUP SHOW, TITLED “20/20 

VISION: THE ART OF CONTEMPORARY UNIVERSITY 

PRINTMAKING,” WILL BRING TOGETHER A BODY OF 

WORK PRODUCED BY LEADING UNIVERSITY 

PRINTMAKERS FROM TWENTY STATES 

THROUGHOUT THE SOUTH AND MIDWEST.   

 
 

PROF. CASALETTO HAS SELECTED ONE OUTSTANDING FACULTY PRINTMAKER FROM 

EACH OF THE TWENTY FEATURED STATES.  EACH OF THE CHOSEN FACULTY 

PRINTMAKERS IN TURN SUBMITTED A PRINT FROM HIS OR HER PORTFOLIO AND, AT THE 

GALLERY’S INVITATION, ONE PIECE FROM THE PORTFOLIO OF AN ESPECIALLY 

PROMISING STUDENT.   



VOLUME 4, ISSUE 1                                                                                                                          PAGE 6 

 

AN ARTISTIC SURVEY OF SORTS, THIS EXHIBITION TACKLES INTERESTING QUESTIONS 

ABOUT THE PLACE OF ARTISTS IN ACADEMIA.  PROF. CASALETTO BEGINS TO LIST THE 

FIRST ONES THAT COME READILY TO MIND: “CAN PROFESSORS REALLY BE ARTISTS 

WHEN SO MUCH OF THEIR ENERGY MUST GO TO THE CLASSROOM?  AND ARE ARTISTS-

WHO-TEACH REALLY MANAGING TO PRODUCE ANYTHING GOOD IN THE STUDIO?”   

 

SHE CONTINUES, “IN PRINT, GENERALLY MORE THAN IN OTHER ART MEDIA, THERE’S 

SUCH PROFUSION OF TECHNICAL POSSIBILITY THAT THERE’S DANGER OF A 

PRINTMAKER BOGGING DOWN IN THE MINUTIAE OF THE CRAFT AND FORGETTING TO 

MAKE ART.  COULD THIS BE ESPECIALLY TRUE IN THE ACADEMY, WHERE TEACHERS 

HAVE A DUTY TO RELAY ALL OF PRINT’S TRADITIONS AND TECHNIQUES?” 

 

WITH QUESTIONS AND CHALLENGES LIKE THESE IN MIND, PROF. CASALETTO 

DETERMINED TO SEIZE THIS OPPORTUNITY TO “TAKE AN OBJECTIVE LOOK AT THOSE 

WHO TEACH AND THEIR IMPRINT ON THE NEXT GENERATION.”   

 

SHE IS PLEASED WITH WHAT SHE HAS FOUND.  “THE LEVEL OF CRAFT IS HIGH 

THROUGHOUT,” PROF. CASALETTO NOTES OF THE GATHERED AND QUITE VARIED 

WORK.  THE REPRESENTATION ACROSS PUBLIC AND PRIVATE INSTITUTIONS IS GOOD; 

AND TOP-CALIBER ARTISTS FROM EACH OF THE SELECTED STATES AGREED TO 

PARTICIPATE. 

 

OF THE WORK ITSELF, PROF. CASALETTO CONTINUES, “THERE IS FINE USE OF 

EXPRESSIVE MARKS UNIQUE TO PRINTMAKING; AND MASTERY OF WHAT’S GREAT 

ABOUT THE PRINT TRADITION WHILE AVOIDING WHAT’S PERSNICKETY ABOUT IT.”  SHE 

ADDS, “MANY ARTISTS IN THIS SHOW ARE USING PRINTMAKING AS A BASE AND 

INVOLVING OTHER MEANS FREELY: HAND COLORING, FOUND OBJECTS, INSTALLATION 

ELEMENTS, ETC.” 

 

TAKEN TOGETHER OR EXAMINED INDIVIDUALLY, THIS IS EXCITING WORK.  “THE SHOW 

TRENDS TOWARD THE LARGE-SCALE AND COLORFUL,” PROF. CASALETTO SUGGESTS, 

“ACKNOWLEDGING, PERHAPS, AN ONGOING RIVALRY WITH PAINTING.”   
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CONSIDERING THE CHALLENGE POSED BY NEW COMPUTER-BASED MEDIA, PROF. 

CASALETTO ALSO FEELS THAT, “BY NOW, MOST PRINTMAKERS SEEM TO BE OVER THE 

PANIC AND DEFTLY TO BE FOLDING DIGITAL MEANS INTO THEIR ART.”  WHAT THIS NEW 

WORK SHOWS IS “A TENDENCY TO BUILD AN IMAGE BY UTILIZING MANY LAYERS” – A 

FEATURE INDIGENOUS TO PRINTMAKING.  “THERE’S ALSO SOME EVIDENCE OF THE 

PACE AND LOOK OF ELECTRONIC OR TIME-BASED MEDIA AND EVEN ADVERTISING 

AFFECTING THESE PRINTS,” PROF. CASALETTO CONCLUDES. 

 

STATES REPRESENTED IN THIS EXHIBITION INCLUDE: ALABAMA, ARKANSAS, FLORIDA, 

GEORGIA, ILLINOIS, INDIANA, IOWA, KANSAS, KENTUCKY, LOUISIANA, MISSISSIPPI, 

MISSOURI, NEBRASKA, NORTH CAROLINA, NORTH DAKOTA, SOUTH CAROLINA, SOUTH 

DAKOTA, TENNESSEE, TEXAS, AND VIRGINIA. 

 

FIRE HOUSE GALLERY CO-DIRECTOR HELEN AIKMAN POINTS OUT THAT, “THIS 

EXHIBITION ALSO CONTINUES A VIBRANT TRANSFORMATIVE PARTNERSHIP BETWEEN 

THE GALLERY AND ASU, WHICH WAS FORGED IN THE SUMMER OF 2005 AND HAS 

ALREADY OCCASIONED HALF A DOZEN IMPORTANT COMMUNITY-ENHANCING 

COLLABORATIONS FOR BOTH INSTITUTIONS.”   

 

“THE GALLERY AND ASU,” SHE ADDS, “ARE DEVOTED TO MAKING THEIR PARTNERSHIP A 

MODEL OF URBAN-RURAL COOPERATION IN A STATE AND REGION WHERE URBAN AND 

RURAL INTERESTS TOO OFTEN WORK AT CROSS PURPOSES.” 

 

ADDING TO THE AMBITIOUS NATURE OF THIS SHOW, THE GALLERY IS PRODUCING ITS 

FIRST CATALOGUE FEATURING IMAGES OF EACH OF THE TWENTY STUDENTS’ AND 

PROFESSORS’ WORKS AS WELL AS TWO IMAGES OF WORKS BY THE CURATOR AND HER 

SELECTED STUDENT.  THIS CATALOGUE WAS DESIGNED BY DAVE BIAS, A GRAPHIC 

DESIGNER AND LONG-TIME PARTNER OF THE FIRE HOUSE GALLERY.  THE GALLERY 

GRATEFULLY ACKNOWLEDGES THE SUPPORT OF THE GEORGIA RURAL ECONOMIC 

DEVELOPMENT CENTER IN THE PRODUCTION OF THE CATALOGUE.  ALL WORKS FROM 

THE SHOW ARE AVAILABLE FOR PREVIEW ONLINE AT THE GALLERY’S WEB-SITE 

(WWW.GALLERYAFIRE.COM). 
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A New Look for The Fire House 
Gallery’s Logo 
 

AS THE FIRE HOUSE GALLERY ENTERS ITS FOURTH 

YEAR IN EARLY 2008, ONE OF ITS PROFESSIONAL 

GRAPHIC DESIGNERS – DAVID BIAS OF NEW YORK 

CITY – SUGGESTED A NEW LOOK FOR THE 

GALLERY’S TRADITIONAL SHIELD LOGO. 

 

“SIMPLER IS BETTER FOR THIS KIND OF THING,” 

OFFERED MR. BIAS, “AND SOMETHING A LITTLE 

MORE SLEEK AND MODERN WOULD BE A NICE 

UPDATE THE LOOK AND FEEL OF THE WEB-SITE 

AND OTHER GALLERY PUBLICATIONS.”   

  

CO-DIRECTOR HELEN AIKMAN WAS PLEASED WITH MR. BIAS’S PROPOSED DESIGN AND 

APPLIED THE NEW LOGO AND FONT FOR THE GALLERY NAME THROUGHOUT THE 

GALLERY’S ONLINE WEB PAGES (WWW.GALLERYAFIRE.COM).  

 

“IT’S CLEAN AND SPARE, JUST AS DAVE SUGGESTED,” MS. AIKMAN NOTES, “AND IT’S 

MORE PROFESSIONAL AND ZIPPY THAN OUR FIRST IMAGE.  I’M REALLY HAPPY WITH 

HOW IT LOOKS ON THE REVAMPED WEB-SITE.”   

 

THE REVISED LOGO ARRIVES JUST IN TIME FOR THE GALLERY’S FIRST PROFESSIONAL 

PUBLICATION, AN EXHIBITION CATALOGUE DEPICTING THE WORK OF FORTY-TWO 

PRINTMAKERS FROM TWENTY-ONE UNIVERSITIES THROUGHOUT THE SOUTH AND 

MIDWEST. 
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Friends of Historic 
Downtown Louisville 
 605 Mulberry Str

Phone: 478.625.0387 
Fax: 478.625.0387 
E-mail: info@ourlouisville.com 

Find us on the Web – 
www.ourlouisville.com  

 

eet 
P.O. Box 587 
Louisville, GA  30434 
 

Help us grow our circulation by sending us email 
addresses of your friends and family! 

 

www.GalleryAfire.com 
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